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Best of Brands Group at a glance

* Nordic technology company selling fashion, home and beauty products online through three Sales development (SEKm) Sales breakdown (2020)'

different brand platforms as well as one concept store at Sickla, Sweden

Store 14%

375 BEST OF BRANDS

26%

*  Offers its customers a broad and contemporary selection of brands, relevant to a variety of 352
329

CAMPADRE
lifestyles, to highly attracti i
Ires y es, to Ig \// attractive pmces 59%

* Key partner to brands as the Company is able to offer a large selection of different products 251

206
to a broad and engaged customer base at both off-price and full-price
= Convenient shopping experience through high service level, quick deliveries and easy returns

*  High customer satisfaction (4+ in TrustPilot rating for all brands) evidenced by a growing
base of approx. 2.4m club members

MEMBERS
* The Company has 60 employees plus sales staff dedicated to the concept store, 2017 2018 2019 2020 Sep]

headquarters in Stockholm and was founded in 2009 LTM
M Net sales Online 86%

Key stats and facts Brand platforms

The largest pureplay digital outlet in

~24m i SEK 3750 412 CAMPADRE® p the Nordics combining off-price flashsales from

own stock and marketplace

Club members Net sales Sep’21 LTM Rating on Trustpilot
v
/ é - M E M B E R S A closed community for secret off-price deals for
- 4 members
v
>890k ~20% - SEK 967
Avg. rﬂont)’;\lx:&line ; Net25()a\1|e65 gAzGR AOV 2021 YTD
visitors ( ) i -2020 A multi-brand shopping destination selling full-price
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4 products from premium brands with Nordic appeal
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Rapid growth trajectory in Nordic online fashion and home products markets

DEVELOPMENT
OF PLATFORM

Founded in 2009 with the business

idea to offer an outlet online

Establishment of webstore with broad
assortment in Sweden

On-boarding of brands

Direct fulfilment model formed

EXPANSION PHASE

Members.com acquired from

CDON Group

Best of Brands acquired from the
administrator and launched online

Widening the offer to new categories
such as Home and Kids

BUILDING A ROBUST
AND SCALABLE PLATFORM

Creation of a cloud-based integrated
tech platform

Launch of Marketplace using state of
the art Mirakl platform

Launch of the world-leading, Al-driven
CRM system Emarsys

ONLINE LEADERSHIP

New management to boost the
customer experience and operational
excellence

Leverage the technology platform
Private label offerings

Increase market presence and expand

geographically

CAMPADRE’

MEMBERS
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Key business pillars — “Where the Company plays and wants to be”

NORDICS LIFESTYLE ONLINE
Sweden is our base, A complete shopping Online native business
the Nordics is our experience within with offline concept

home fashion, beauty, store

accessories and home

-

“WE AIM TO BE THE NUMBER ONE
LIFESTYLE SHOPPING DESTINATION IN THE
NORDICS”
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Well-positioned to ride on mega trends and become the key brand partner

Increased polarization towards discounted or premium products as well as appetite for subscription Unique value proposition for brands

Economic standard

2021 [— ? —

i : : | e
2016 14 79 7 CAM PADRh online retagiler in the
20m 14 80 6 Nordics
2006 10 84 6

2001 9 85 5

1996 9 87 4

1991 7 89 4 V" Inventory clearance in a

Low 1 Middle = High closed community of

products that would likely

M E M B E R S not have been sold,

reducing price
Trading up: Buy more expensive products/brands comparisons and brand

: Buy some cheaper and some more demotion
expensive products/brands

Trading down: Buy cheaper products/brands

649, BEST OF v Full-price channel for

BRANDS | e

No changes M Trading down Trading off M Trading up

v" Business model enabling brand partners to sell overstock
v Campadre / Members.com will benefit from the increasing demand for cheaper/discounted products while Best of Brands will and other discounted products with full control over the
benefit from the increasing share of the consumer population that is trading up and buying full-priced premium products price points and exposure through an open marketplace

(Campadre) and a closed shopping club (Members.com)
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Seamless flow of stock to maximize margins

S ——— CAMPADRE"

Strong relationship with brand
partners due to its ability to sell
full product offering, from full-
priced in-season products to
discounted surplus stock

\
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Circular model delivering a highly
competitive value proposition and
strong potential to be come the
preferred partner for premium

suppliers in the Nordics

Pry;
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CSR policy overview

Summary guidelines within CSR and sustainability

Best of Brands
Group’s view on CSR I -

Summarized in the Company’s Code of Conduct and policy handbook

The contents have been presented to and discussed with all employee in the Group and the Company has a strict whistle
blower policy

Environment, Human Rights,

Health & Safety

V.
K Employees and all other stakeholders throughout the value chain shall act responsibly toward the environment and

make business decisions on the basis of pollution prevention, biodiversity and resource reservation. The Company must
constantly examine its climate footprint and actively work to contribute to the UN's 2030 goal
Best of Brands Group is committed to protecting the health and safety of all individuals affected by the Company’s
stakeholders, including employees, suppliers and partners
Suppliers shall follow a management system which ensures compliance with the legislative and regulatory requirements
of the country in which they operate
Al stakeholders shall adhere to international human rights including zero tolerance against child labor, anti-corruption
abuses, forced labour, discrimination, safe working environment and right to join trade unions /

Business Principles, Ethics
and Transparency

Best of Brands Group is committed to maintaining the highest standards of integrity and corporate governance practices
by ensuring all employees, suppliers and partners adhere to strict principles and guidelines of ethics and transparency

Employees shall conduct business in an open, honest and ethical manner, recognizing the importance of safeguarding the
Company’s human, financial, physical, informational, social, environmental and reputational assets
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Investment highlights

Targeting a |arge Nordic * Large addressable Nordic retail categories with a market value of SEK +350bn and stable growth outlook
market rapidly = Upside potential from low online sales penetration in Nordics and the Company’s addressable product categories compared to both other geographies
transitioning to online (e.g. UK, US and DE) as well as other product categories (e.g. consumer electronics)

Unique position in the Nordic = Campadre and Members.com having an attractive position and being the only pure play brands in the off-price premium segment
retail |andscape with three = Allthree brands provides tangibles benefits for both the consumers and suppliers
comp|ementing brands * Brand platform that captures all types of consumption, from bargain shopping to transactional shopping and need-based shopping
W, y
~
Large and growing *  One of the largest online member clubs in the Nordics with ~2.4m members enabling lower marketing spend to engage with consumers compared to
customer club with competition
deve|opment potentia| = Improved UX and new CRM system will make the online journey more engaging and support a smoother website experience through personalization

VAN

Diversified Portfo“o of = Supplier base consisting of +100 premium brands with long-lasting relationships and low dependency on any single brand
relevant brands with * Industrialized sourcing of off-price stock with new campaigns launched daily
Nordic appeal * Partner that helps brands sell their full product portfolio, from in-season full price products to surplus and discount stock

= Expand the market position in the Nordics by capitalizing on its large member club and increasing investments into digital marketing

Clear path for further = Ramp-up of newly launched marketplace for products with min 30% discount under the Campadre brand as well as asnumber of other strategic
development initiatives
) = Continued investments into the customer journey to increase personalization, improve content and offer a superior shopping experience
.
Strong and revamped Group = New management team in place with experience from both the retail and tech sector with long track-record from improving the customer journey as
Ieadership well as working with member clubs

00000 ©

BEST OF

BRANDS

GROUP




